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Beginning with 1925 the March number of each year
contains the annual proceedings of the International
City Managers' Association.
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This book explores the pastor-intercessor
relationship in making our city a house of prayer by
suggesting ways to rethink how we can interact with
cross-denominational leadership, opening the way
for unity to flourish. Additionally, we provide
guidelines for appropriate altar ministry and
corporate prayer settings, prayers for youth and
children, and tools for writing your own prayers
addressing the mission and vision statement of your
own, or other, ministries. We also address the
business aspect of starting a ministry and walk the
reader through the process of taking a small prayer
group from the home into the community and making
your city a house of prayer. “Any book with a title
like Make Your City a House of Prayer begs to be
read! We in the USA are such an independent,
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individualistic bunch and often suffer from not
praying and working together to advance His
Kingdom in our cities and nation. Such heart unity,
my colleagues and I have observed in many national
prayer initiatives, is what facilitates the
breakthroughs and transformations of the Lord even
in impossible, discouraging, oppressive situations.
We do need the kind of paradigm that Lynn Ferder
shares in her book. She has much experience in
personally living out this paradigm and in training
many others to do so. Her guidelines for corporate,
united prayer and the place of children and youth will
also be extremely valuable. I heartily endorse this
book and its wonderful theme. May it catch on
across our nation and in other nations as well!”
—John Robb, chairman, International Prayer Connect
"A valuable resource offering proven innovative
ideas and solutions. Small town leaders...add this
comprehensive work to your toolbox."--Debbie
McKillop, Martinez City Council, California "A useful
and practical compendium of examples and lessons
lessons learned from across the country on
successfully implementing economic development in
America's small towns."--Carl Amento, Executive
Director, South Central Regional Council of
Governments, former Mayor of the Town of Hamden,
Connecticut "Gonzalez, Kemp, and Rosenthal
present insightful and pragmatic approaches for
small town officials and citizens seeking to enhance
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economic development in their
communities."--Randall Margo, Ph.D., former
Assistant County Administrator for Yuba, California
"Gonzalez, Kemp, and Rosenthal offer a clear and
concise reference tool that experienced
professionals and emerging leaders may use to
guide their economic development
programming."--Michael Moore, President and CEO,
Bridgeport Downtown Special Services District. We
tend to associate small town economic development
with the decline of the rural United States--empty
houses, shuttered shops and rusting factories. A
common diagnosis of sluggish small town recovery
is their lack of lifestyle amenities that attract new
residents and businesses. Yet many small towns
have shown progress and potential in recent years.
This collection of recent articles by experts presents
stories of small-town America's struggle and
describes innovations and practices behind
successful revivals.
The Chief Executive Hustler (CEH) is the winners
manual for this intense race that we call life. It is a
reference guide for entrepreneurs or anyone else
who wants more out of life. It provides easy answers
to difficult questions and gives practical solutions for
solving them. The CEHs ten principles are based on
proven success strategies used by self-made
millionaires, entertainment moguls, independent
entrepreneurs, political leaders, relationship experts,
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psychologists, educators, and spiritual gurus. They
work for everyone, no matter what race, profession,
age, religion, income, or education level! In it you will
learn the following: How to consistently create
opportunity, instead of waiting for it. How to position
yourself to be successful in any industry. Dont just
hope it happens. Make it happen! If you cant find a
way, then make a way! Success is simple; but it aint
easy! Recession Proof! This book will ultimately
open your eyes but most importantly open your
mind, and you will learn how to avoid the traps
already set for the population! The chief executive is
ultimately the guide to success for us all! This Book
Is Rated R: Real, Relevant, and Refreshing!
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From Richard Florida, author of the bestselling
books The Rise of the Creative Class and Who’s
Your City?, comes a book that frames the economic
meltdown of 2008–09 not as a crisis but as an
opportunity to “reset.” In doing so, he paints a
fascinating picture of what our economy, society,
and geography will look like—of how we will work and
live—in the future.
????????????????????
An authoritative, comprehensive, and highly
accessible assessment of the happiest and least
happy countries and cities in the world, as well as of
the happiest and least happy cities and states in the
United States. Which are the happiest countries in
the world and which nations are the least contented?
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Which cities in the world are considered the happiest
and unhappiest? Which American cities and states
are at the top of the list and which ones rank poorly?
Presenting findings that are based on solid data and
authoritative information, this book offers a bold take
on the geography of happiness around the
world—and presents results that are often
unexpected. It enables readers to make informed
cross-cultural comparisons between countries and
world cities, and uniquely synthesizes global
information in a way that allows us answer the
important question: "What makes us happy?" A book
like no other, Global Happiness: A Guide to the Most
Contented (and Discontented) Places around the
Globe tackles the complex equation of determining
what places offer the happiest living experiences by
considering quality of life, prospects for the future,
social relations, confidence in good government, and
many other factors that together constitute critical
differences in living experience. The author—a
professor of geography and urban studies as well as
a world traveler—also takes into account the current
events, politics, and environmental situations of
specific regions, states, and cities, and considers
what residents of the cities and countries say about
their own places to derive accurate and fair
assessments. • Supplies insightful and interesting
information about all of the most contented and least
contented countries and cities around the globe—and
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the factors that make the people who live in these
places notably happy or discontented • Examines
and explains the complexity of happiness and
contentment as they apply to specific places and
regions in the world • Synthesizes and evaluates the
maze of existing rankings of cities and countries in
the world with fresh and original information to
produce a novel assessment of the geography of
global happiness • Presents information about cities
and countries in all parts of the world fairly and in
both positive and negative lights
This unit, designed for use with intermediate and
junior high school students, centers on Ancient
Rome and contains literature selections, poetry,
writing ideas, curriculum connections to other
subjects, group projects and more. The literary
works included are: Ancient Rome / by Simon
James.
The Singapore Perspectives series is a yearly publication that
provides critical analysis of emerging trends and issues
Singapore faces in terms of social, economic and political
development. It is a quick and essential reference for
understanding the broad policy discussions that animate
thought leaders, policy-makers and the public in the country
during the immediate period or that are likely to do so in the
short and medium term. In this volume, contributors take an indepth look at four topics of pertinent interest to Singapore's
mid- to long-term future and offer some radical ideas for
Singaporeans' consideration. They are: Can Singaporeans
Afford a High-Cost Singapore?; Can Singaporeans Remain
Rooted?; Can Singapore Preserve Its Hub Status?; Can
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Do Less, and
include Member of Parliament Inderjit Singh, playwright and
law academic Eleanor Wong and former president of the Law
Society of Singapore Philip Jeyaretnam. Co-published by the
think-tank, the Institute of Policy Studies, Singapore, this is a
useful publication for those with an interest in understanding
the governance challenges facing a small, highly globalised
economy and nation-state, or those who want a quick feel of
the pulse of Singapore.
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This book deals with the neglected aspects of urban land,
including location and land use in urban development
strategy; drawing lessons from economics to guide Indian
land and urban policies
Essays, questionnaires, and games provide information which
help the reader assess his or her interests and talents in
order to make career choices.
Drawing the attention of tourists to different destinations
around the world assists in the overall economic health of the
targeted region by increasing revenue and attracting
investment opportunities, as well as increasing cultural
awareness of the area’s population. Strategic Branding
Methodologies and Theory for Tourist Attraction investigates
international perspectives and promotional strategies in the
topic area of place branding. Highlighting theoretical concepts
and marketing techniques being utilized in the endorsement
of various destinations, regions, and cities around the world,
this publication is a pivotal reference source for researchers,
practitioners, policy makers, students, and professionals.
With Marketing Your City, U.S.A.: A Guide to Developing a
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Plan,
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market your hometown to potential tourists. You’ll find a
simple, sure-fire strategy proven to bring out the charm and
beauty of any town, anywhere. You’ll learn ways to improve
the ”packaging” of your community, while at the same time
improving its visible appeal to tourists. Marketing Your City,
U.S.A. gives you the guidelines for developing and selecting
objectives, key strategies, and tactics that will help you
produce or increase revenue through increased tourism. In
Marketing Your City, U.S.A., you’ll find the marketing process
broken down into easy steps that are outlined and completely
explained for a theoretical destination: “Your City, U.S.A.”
You will learn how to arrange a sample “calendar of events,”
how to effectively plan a yearly series of promotions, and how
to formulate a proposed budget for advertising, promotions,
and public relations. Marketing Your City, U.S.A. is written in
such a way that you can either implement all the strategic
marketing steps or just the ones that particularly pertain to
your hometown. The five easily applied marketing objectives
you’ll find outlined in the book include: how to enhance your
city’s overall environment how to broaden your city’s
economic base while providing for new revenues how to
develop your city’s infrastructure to be visitor-friendly and to
increase the length of visitors’stays how to effectively market
your city’s resources for tourism how to communicate with
both audiences--the public and local residents After reading
Marketing Your City, U.S.A., you’ll find tourism a win-win
situation: the more you attract tourists the more outside
revenue you’ll gain. You’ll approach tourism with a confident
strategy that guarantees your hometown’s success. Tourism
can be difficult and overwhelming, so let Marketing Your City,
U.S.A. guide you every step of the way.
In Recast Your City: How to Save Your Downtown with SmallScale Manufacturing, community development expert Ilana
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Preuss explains
how local
can revitalize their
downtowns or neighborhood main streets by bringing in and
supporting small-scale manufacturing. Small-scale
manufacturing businesses help create thriving places, with
local business ownership opportunities and well-paying jobs
that other business types can't fulfill. Preuss draws from her
experience working with local governments, large and small,
from Knoxville, Tennessee, to Columbia, Missouri, to
Fremont, California. She provides tools, such as her five-step
method for recasting your city, that local leaders in
government, business, and real estate as well as
entrepreneurs and advocates in every community can use.
This unique introductory resource provides a broad
foundation of knowledge on the gay and lesbian market
segment. Topics and themes are illustrated by interviewing
the top professionals in gay travel and gay media who share
their experience, tips for success and future predictions.
Packed with best case examples and practices of existing gay
tourism initiatives and campaigns, this engaging text provides
analysis and context that addresses some of the burning
questions in this area, including the potential negative
consumer and stakeholder reaction, and strategies to
educate the local hospitality community.
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