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Promotion of health has become a central feature of health policy at local, national and international levels, forming part of global health
initiatives such as those endorsed by the World Health Organisation. The issues examined in The Sociology of Health Promotion include
sociology of risk, the body, consumption, processes of surveillance and normalisation and considerations relating to race and gender in the
implementation of health programmes. It will be invaluable reading for students, health promoters, public health doctors and academics.
The question of consumption emerged as a major focus of research and scholarship in the 1990s but the breadth and diversity of consumer
culture has not been fully enough explored. The meanings of consumption, particularly in relation to lifestyle and identity, are of great
importance to academic areas including business studies, sociology, cultural and media studies, psychology, geography and politics. The
SAGE Handbook of Consumer Culture is a one-stop resource for scholars and students of consumption, where the key dimensions of
consumer culture are critically discussed and articulated. The editors have organised contributions from a global and interdisciplinary team of
scholars into six key sections: Part 1: Sociology of Consumption Part 2: Geographies of Consumer Culture Part 3: Consumer Culture Studies
in Marketing Part 4: Consumer Culture in Media and Cultural Studies Part 5: Material Cultures of Consumption Part 6: The Politics of
Consumer Culture
This lucid introduction to the sociology of consumerism examines the relationship between production and consumption in late capitalist
societies. The historical and theoretical discussion provides the student with the tools to examine key themes in the sociology of
consumption. After a detailed historical overview of the advent of consumer society, Peter Corrigan examines theoretical accounts of
consumption and consumer practice, including: Veblen and conspicuous consumption; Mary Douglas on the world of goods; Jean Baudrillard
on the system of objects; and Pierre Bourdieu on cultural capital. This historical and theoretical discussion provides the student with the tools
to examine key themes in the socio
This collection of high quality, largely previously published essays, analyses a range of controversies in the field of the sociology of culture
and consumption. Campbell made a major contribution to the development of this field and he has a clear and coherent theoretical position
which he employs to comment on interesting disputes among scholars seeking to understand consumer culture. Containing a brand new
expansive essay reflecting on consumption in the age of a pandemic and drawing out some of the conceptual and practical implications of the
relationship between wants and needs, science and norms, this synthesis will be an invaluable resource for students and researchers of
consumption, consumer and cultural sociology.
This volume demonstrates a fresh approach to urban studies as well as a new way of looking at contemporary Japan which links economy
and society in an innovative way.
The modern society of consumption is a society of fashion. Fashion has extended its influence over various fields of social life and, together
with taste, become central to our understanding of the inner dynamics of any modern society. The Sociology of Taste looks at the role of taste
- or the aesthetic reflection - in society at large and in modern society in particular. Taking case studies from social life, for example eating
and food culture, it illustrates the role of fashion in the formation of collective taste.
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This book critically reviews recent social scientific investigations of consumption, a controversial topic with moral
overtones, and of popular public interest and political and economic significance. The author explores how consumption
affects personal identity and social position, developing a sociological analysis using theories of practice to account for
everyday consumption, its role in the social order, and its consequences for environmental sustainability. The book offers
a controversial analysis which explains consumption not in terms of the purchasing of commodities but of the
organization and coordination of daily practices. Consumption will be of interest to scholars and students of sociology,
anthropology, geography, cultural studies, consumer research, business studies and social theory.
Time pressure, speed and the desire for instant consumption pervade accounts of contemporary lives. Why is it that
people feel pressed for time, in what ways have societies changed to create this condition, and with what implications?
This book examines critical contentions in the field of time and society, ranging from the emergence and dominance of
‘clock time’ and time discipline, the time pressures associated with consumer culture, through to technological
innovation and the acceleration of everyday lives. Through extensive analysis of empirical studies of the changing ways
in which people organise and experience home, work, leisure, consumption and personal relationships, time pressure is
shown to be a problem of the coordination and synchronization of activities. Appreciation of temporal rhythms – formed
and reproduced through the organisation and performance of social practices – is necessary to tackle the challenges of
coordination, and offers new avenues for analysing social issues such as sustainable consumption, health and wellbeing. This book is essential reading for all of those interested in social change, consumption and time, including
researchers and students from across the social sciences.
In this book, one of the leading social theorists and cultural commentators of modern times, turns his gaze on
consumption. George Ritzer, author of the famous McDonaldization Thesis, demonstrates the irrational consequences of
the rational desire to consume and commodify. He examines how McDonaldization might be resisted, and situates the
reader in the new cultural spaces that are emerging in society: shopping malls, casino hotels, Disneyfied theme parks
and Las Vegas -- the new `cathedrals of consumption' as he calls them. The book shows how new processes of
consumption relate to globalization theory. In illuminating discussions of the work of Thorstein Veblen and the French
situationists, Ritzer unearths the roots of problems of consumption in older sociological traditions. He indicates how
transgression is bound up with consumption, through an investigation of the obscene in popular and postmodern culture.
An edited collection exploring divisions and changes within and between the spheres of consumption and production.
Topics include: the relationship between consumption and production; the social construction of consumers; housing and
social class mobility; health provision; the role of the 'service class'; and access to higher education. Peter Saunders'
work provides the initial stimulus for many of the papers, but all go beyond his narrow conception of a sociology of
consumption and his liberal analysis of patterns of social inequality.
??????????????????????.
Request a FREE 30-day online trial to this title at www.sagepub.com/freetrial The three-volume Encyclopedia of Consumer Culture
covers consuming societies around the world, from the Age of Enlightenment to the present, and shows how consumption has
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become intrinsic to the world's social, economic, political, and cultural landscapes. Offering an invaluable interdisciplinary
approach, this reference work is a useful resource for researchers in sociology, political science, consumer science, global studies,
comparative studies, business and management, human geography, economics, history, anthropology, and psychology. The first
encyclopedia to outline the parameters of consumer culture, the Encyclopedia of Consumer Culture provides a critical, scholarly
resource on consumption and consumerism over time. Some of the topics included are: Theories and concepts Socio-economic
change (i.e. social mobility) Socio-demographic change (i.e. immigration, aging) Identity and social differentiation (i.e. social
networks) Media (i.e. broadcast media) Style and taste (i.e. fashion, youth culture) Mass consumptions (i.e. retail culture) Ethical
Consumption (i.e. social movements) Civil society (i.e. consumer advocacy) Environment (i.e. sustainability) Domestic
consumption (i.e. childhood, supermarkets) Leisure (i.e. sport, tourism) Technology (i.e. planned obsolescence) Work (i.e. post
industrial society) Production (i.e. post fordism, global economy) Markets (i.e. branding) Institutions (i.e. religion) Welfare (i.e.
reform, distribution of resources) Urban life (i.e. suburbs)
?????????????????????,?????19???????????????????20?????????????????,??????????????????????????????
Exploring the expression of taste through the processes of consumption this book provides an incisive and accessible evaluation
of the current theories of consumption, and trends in the representation and purchase of food. Alan Warde outlines various
theories of change in the twentieth century, and considers the parallels between their diagnoses of consumer behaviour and actual
trends in food practices. He argues that dilemmas of modern practical life and certain imperatives of the culture of consumption
make sense of food selection. He suggests that contemporary consumption is best viewed as a process of continual selection
among an unprecedented range of generally accessible items which are made available both commercially and informally.
In this book, one of the leading social theorists and cultural commentators of modern times, turns his gaze on consumption.
George Ritzer, author of the famous McDonaldization Thesis, demonstrates the irrational consequences of the rational desire to
consume and commodify. He examines how McDonaldization might be resisted, and situates the reader in the new cultural spaces
that are emerging in society: shopping malls, casino hotels, Disneyfied theme parks and Las Vegas, the new `cathedrals of
consumption' as he calls them. The book shows how new processes of consumption relate to globalization theory. In illuminating
discussions of the work of Thorstein Veblen and the French situationists, Ritzer unearths the roots of problems of consumption in
older sociological traditions. He indicates how transgression is bound up with consumption, through an investigation of the
obscene in popular and postmodern culture.
This book provides critical perspectives on contemporary collaborative consumption, a recent societal phenomenon shaking up
previously fixed socio-economic categories such as the producer and the consumer. The contributors discuss the role of trust and
reciprocity in collaborative consumption through seven case studies. The chapters advance debates on the contradictions of
positioning collaborative consumption as possible solutions for a more sustainable development and exacerbating new forms of
inequalities and injustice. The book contributes a nuanced appraisal of social and economic activity for reflecting sociotechnological changes in contemporary societies.
The Second Edition of Enchanting a Disenchanted World: Revolutionizing the Means of Consumption is a unique analysis of the
world of consumption, examining how we are different consumers now than we were in the past, both in the U.S. and around the
world. In the process of understanding this social development, a wide range of theoretical perspectives including Marxian,
Weberian, critical theory, and postmodern theory are applied. The book also looks at concepts such as hyperconsumption,
implosion, time and space, and simulation . Enchanting a Disenchanted World connects the everyday world in a sociological and
theoretical way, making it an ideal text for a wide range of undergraduate and graduate courses including introductory sociology,
sociology of consumption , social change, popular culture, sociology of leisure, social theory, and economic sociology. The book
will also be of value to anyone interested in exploring a sociological analysis of the world's changing and expanding patterns and
places of consumption.
This up-to-date selection of papers considers some of the key changes in the patterning and social significance of consumption.
????????????????????????????????????????????????????17???????????????????????????????·???George Mead???????????
???????????“????????????????????????????????????????????????????????????????”???“????”??????????????????????????
?????????????????????????????????????????????????????????????????????“??”??????????????????????
This lucid introduction to the sociology of consumerism examines the relationship between production and consumption in late
capitalist societies. The historical and theoretical discussion provides the student with the tools to examine key themes in the
sociology of consumption. After a detailed historical overview of the advent of consumer society, Peter Corrigan examines
theoretical accounts of consumption and consumer practice, including: Veblen and conspicuous consumption; Mary Douglas on
the world of goods; Jean Baudrillard on the system of objects; and Pierre Bourdieu on cultural capital. This historical and
theoretical discussion provides the student with the tools to examine key themes in the sociology of consumption.
This book provides a clear and concise introduction to the concept of consumption and to the wide-ranging debates about the
nature and consequences of consumer society. Community and social class appear to be in irreversible decline. Job insecurity has
grown, and fewer people see work as giving meaning to their lives. Instead they turn to consumption for social standing, a sense of
identity, and personal fulfilment. We appear to be living through a profound transition from a society based on production to a new
social order, the consumer society, from which there is little chance of escape. The book analyses the relationship between the
rise of consumerism and the transformation of the world of work, including the new demands for ‘emotional labour’. It concludes
by examining the limitations of consumer organizations and consumer protection in a promotional culture dominated by global
brands and saturated with advertising, corporate sponsorship and product placement. This lively book will be essential reading for
students and researchers in sociology and cultural studies.
Consumption is a core issue for all disciplines studying 'culture and society'. This four-volume set covers such diverse issues as
food, environment, and housing in terms of society's seemingly insatiable lust for consumption. Volume 1: The shaping of the field
Volume 2: Acquisition Volume 3: Appropriation Volume 4: Appreciation
Eating Out is a fascinating study of the consumption of food outside the home, based on extensive original research carried out in
England in the 1990s. Reflecting the explosion of interest in food, ranging from food scares to the national obsession with celebrity
chefs, the practice of eating out has increased dramatically over recent years. Through surveys and intensive interviews, the
authors have collected a wealth of information into people s attitudes towards, and expectations of, eating out as a form of
entertainment and an expression of taste and status. Amongst other topics they examine social inequalities in access to eating
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out, social distinction, interactions between customers and staff, and the economic and social implications of the practice. Eating
Out will be a valuable resource to academics, advanced students and practitioners in the sociology of consumption, cultural
studies, social anthropology, tourism and hospitality, home economics, marketing, and the general reader.
Kaj Ilmonen was a pioneer in the third wave of the sociology of consumption. This book provides a balanced overview of the
sociology of consumption, arguing that the enthusiasm of 'the third wave' exaggerated the role of the symbolic and imaginary at
the expense of the materiality of human societies.
This book is a series of essays by Singaporean sociologist Chua Beng Huat, one of Asia's leading commentators on the sociology
of shopping and consumption. They are explorations of the consumption experience in Singapore, whether that be hanging out at
the town center McDonalds, riding the escalator at Ngee Ann City, or learning how to look at price tags at Prada. Why do powerful
women wear cheongsam? What is the symbolic significance of Peranakan food in Singapore? What do locally-made films say
about class in Singapore? This collection of essays combines keen sociological analysis and sharp observation. Chua looks
beyond the billboards and the TV commercials to examine how Singaporeans constitute their social reality in an environment
steeped in global consumer imagery.
The Sociology of Consumption: A Global Approach offers college students, scholars, and interested readers a state-of-the-art
overview of consumption the desire for, purchase, use, display, exchange, and disposal of goods and services. The book’s global
focus, emphasis on social inequality, and analysis of consumer citizenship offer a timely, exciting, and original approach to the
topic. Looking beyond the U.S. and Europe, Stillerman engages examples from his and others’ research in Chile and other Latin
American countries, Europe, the Middle East, Africa, and East and South Asia to explore the interaction between global and local
forces in consumption. The text explores the lived experience of being a consumer, demonstrating how social inequalities based
on class, gender, sexuality, race, and age shape consumer practices and identities. Finally, the book uncovers the important role
consumption has played in fueling local and international activism. This welcome new book will be ideal for classes on consumer
culture across the social sciences, humanities, and marketing.
Originally published in 1987, Colin Campbell’s classic treatise on the sociology of consumption has become one of the most
widely cited texts in sociology, anthropology, cultural studies, and the history of ideas. In the thirty years since its publication, The
Romantic Ethic and the Spirit of Modern Consumerism has lost none of its impact. If anything, the growing commodification of
society, the increased attention to consumer studies and marketing, and the ever-proliferating range of purchasable goods and
services have made Campbell’s rereading of Weber more urgent still. As Campbell uncovers how and why a consumer-oriented
society emerged from a Europe that once embodied Weber’s Protestant ethic, he delivers a rich theorization of the modern logics
and values structuring consumer behavior. This new edition, featuring an extended Introduction from the author and an Afterword
from researcher Karin M. Ekström, makes clear how this foundational work aligns with contemporary theory in cultural sociology,
while also serving as major influence on consumer studies.
This work is a survey of the writings on consumption produced over the last decade. There are chapters on consumption studies in
anthropology, consumer behaviour, economics, geography, history, media studies, psychology and sociology.
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