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The SAGE Handbook of Qualitative Business and
Management Research Methods provides a stateof–the-art overview of qualitative research methods
in the business and management field. The
Handbook celebrates the diversity of the field by
drawing from a wide range of traditions and by
bringing together a number of leading international
researchers engaged in studying a variety of topics
through multiple qualitative methods. The chapters
address the philosophical underpinnings of particular
approaches to research, contemporary illustrations,
references, and practical guidelines for their use.
The two volumes therefore provide a useful resource
for Ph.D. students and early career researchers
interested in developing and expanding their
knowledge and practice of qualitative research. In
covering established and emerging methods, it also
provides an invaluable source of information for
faculty teaching qualitative research methods. The
contents of the Handbook are arranged into two
volumes covering seven key themes: Volume One:
History and Tradition Part One: Influential Traditions:
underpinning qualitative research: positivism,
interpretivism, pragmatism, constructionism, critical,
poststructuralism, hermeneutics, postcolonialism,
critical realism, mixed methods, grounded theory,
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feminist and indigenous approaches. Part Two:
Research Designs: ethnography, field research,
action research, case studies, process and practice
methodologies. Part Three: The Researcher:
positionality, reflexivity, ethics, gender and
intersectionality, writing from the body, and achieving
critical distance. Part Four: Challenges: research
design, access and departure, choosing participants,
research across boundaries, writing for different
audiences, ethics in international research, digital
ethics, and publishing qualitative research. Volume
Two: Methods and Challenges Part One:
Contemporary methods: interviews, archival
analysis, autoethnography, rhetoric, historical,
stories and narratives, discourse analysis, group
methods, sociomateriality, fiction, metaphors,
dramaturgy, diary, shadowing and thematic analysis.
Part Two: Visual methods: photographs, drawing,
video, web images, semiotics and symbols, collages,
documentaries. Part Three: Methodological
developments: aesthetics and smell, fuzzy set
comparative analysis, sewing quilts, netnography,
ethnomusicality, software, ANTI-history, emotion,
and pattern matching.
Research Methods for Business: A Skill-Building
Approach is a concise and straightforward
introduction for students to the world of business
research. The skill-building approach provides
students with practical perspectives on how research
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can be applied in real business situations.
Maintaining Uma Sekaran’ s popular and accessible
style of writing, Roger Bougie draws upon his
extensive experience in the field to present an up-todate guide on business research which is ideal for
aspiring managers. The seventh edition has been
fully revised and updated to include cutting-edge
examples and enriched pedagogical features
designed to improve student learning outcomes.
There is now an increased emphasis on the
relationship between the scientific and the pragmatic
approaches to research, while the key concepts are
explored and applied to real-life research throughout
the book.
This timely Handbook provides a comprehensive
guide to the methodological challenges of qualitative
research in family business. Written by an
international, multidisciplinary team of experts in the
field, the Handbook provides practical guidance
based on the experiences of senior researchers, and
features reflective discussion on how to craft
insightful, rigorous studies.
Conference Proceedings of 20th European
Conference on Research Methods in Business and
Management
A solid foundation in quantitative methods and
management science. Render/Stair/Hanna puts an
emphasis on model building and computer
applications to show readers how the techniques
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presented in the text are used in business. This
text's use of software also allows readers to focus on
the managerial problem, while spending less time on
the mathematical details of the algorithms. In the
eleventh edition, Excel 2010 has been incorporated
throughout the text and an even greater emphasis
on modeling is provided.
Since research is best learned by doing, this book
emphasizes a hands-on, do-it yourself approach.
The readers have many opportunities to see how
business researches affect and support
management decision. The book used a case study
approach for all the chapters with interactive videos.
The book gave emphasis to quantitative data
analysis using a software program, IBM SPSS 20.0.
The data analysis chapters illustrate in detail each
step in running the software programs. The software
programs files are provided for all data sets: outputs,
demonstration movies, and screen captures are on
the Website. This book provides students most
extensive help available to learn quantitative data
analysis using SPSS. Thus, the authors prepared
this textbook and all the additional materials to help
the students to understand the functional principles
of business research and how to apply them in reallife situations.
The only book on the market designed to help
Chinese students with the specific challenges they
face in understanding research methods and how to
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do a research project on their business programme
at a Western university.
Using quantitative methods in terms of running a
company efficiently may be ideal for certain business
owners; therefore, let BarCharts' latest 3-panel study
guide be your source for learning how to make these
processes work for you. The guide utilizes our
renowned color-coded format that provides
comprehensive information on every aspect of
quantitative business methods, including specific
example problems and their solutions; key
definitions, charts, and graphs can also be found.
Business students and professionals will find much
food for thought with this invaluable reference tool!
This textbook introduces the computer skills
necessary for modern-day undergraduate and
graduate students to succeed in economic and
business analysis. This self-contained book features
innovative applications of Excel commands,
equations, formulas, and graphics. In addition, the
exposition of the basic concepts, models, and
interpretations are presented intuitively and
graphically without compromising the rigor of
analysis. The book contains numerous engaging and
innovative examples and problem sets. Practical
applications are also highlighted, including the
introduction and discussion of key concepts. They
show how Excel can be used to solve theoretical and
practical problems. This book will be of interest to
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students, instructors, and researchers who wish to
find out more about the applications of Excel in
economics and business. The Instructor's manual is
available upon request for all instructors who adopt
this book as a course text. Please send your request
to sales@wspc.com.
Providing clear, practical explanations of research
methods in business studies, this guide is
indispensable for students writing reports.
Written with the non-mathematician in mind,
QUANTITATIVE METHODS FOR BUSINESS, 13E
by award-winning authors Anderson, Sweeney,
Williams, Camm, Cochran, Fry, and Ohlmann equips
your students with a strong conceptual
understanding of the critical role that quantitative
methods play in today's decision-making process.
This applications-oriented text clearly introduces
current quantitative methods, how they work, and
how savvy decision makers can most effectively
apply and interpret data. A strong managerial
orientation motivates learning by weaving relevant,
real-world examples throughout. The authors'
hallmark Problem-Scenario Approach helps readers
understand and apply mathematical concepts and
techniques. The 13th Edition includes a more holistic
description of how variable activity times affect the
probability of a project meeting a deadline. In
addition, numerous all-new Q.M. in Action vignettes,
homework problems, and end-of-chapter cases are
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included. Important Notice: Media content
referenced within the product description or the
product text may not be available in the ebook
version.
Research Methods for Business: A Skill Building
Approach,5th Edition is a concise and
straightforward introduction for students to the world
of business research. The skill building approach
provides students with practical perspectives on how
research can be applied in real business situations.
Maintaining Uma Sekaran’s popular and accessible
style of writing, Roger Bougie draws upon his
extensive experience of the field to present an up-todate guide on business research for the aspiring
future manager. The fifth edition has a new chapter
on qualitative data analysis, featuring a case study of
the research process. The chapters on scientific
investigation, the broad problem area and defining
the problem statement, measurement of variables,
experimental designs, sampling, and quantitative
data analysis have all been substantially revised.
Additional real-life cases have been included and
examples are taken from Europe, Asia and the US to
give students a comprehensive view of modern
business research methods.
Quantitative Methods for Business: The A-Z of QM
will enable readers to: *Appreciate the significance of
quantitative methods for businesses and the study of
business *Understand and apply a wide range of
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quantitative techniques *Select appropriate
quantitative techniques for data analysis, problem
solving and decision making *Interpret and
communicate the results of quantitative analysis
Showcasing methodological rigour and state-of-theart methods as hallmarks of modern international
business (IB) research, this book offers a collection
of the most relevant and highly cited research
methods articles from the Journal of International
Business Studies (JIBS). Each piece is accompanied
by a new Commentary written by experts in the field;
some also include Further Reflections by the original
authors. Encompassing both qualitative and
quantitative approaches, this comprehensive volume
explores research design, testing and reporting, as
well as specific methodological issues such as
endogeneity, common method variance, and
theorising from case studies. With recommendations
for best practices relating to interaction effects,
hypothesis testing, and replicability, this book is a
unique and up-to-date reference source on the latest
research methods and practices in international
business. The book will also be essential reading for
those studying any sub-discipline of IB research,
including international economics, entrepreneurship,
finance, management and marketing.
Published by Academic-Publishing International in
2011. This is a collection of 11 important Research
Methodology Papers which will be of particular value
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to those who have a dissertation to write be it for an
undergraduate degree, for a masters or even a
doctorate. In addition the book has much to offer
academic supervisors. The papers here are
reproduced from those published in the Electronic
Journal of Business Research Methods
(www.ejbrm.com).
Research Methods for Public Administrators
introduces students to the methodological tools
public administrators and policy analysts use to
conduct research in the twenty-first century. Full of
engaging examples and step-by-step instructions to
illustrate common research methods and techniques,
this book provides future administrators with an
unshakeable foundation in model building, research
design, and statistical applications. New to the Sixth
Edition: Sections addressing recent developments in
research methods, such as Big Data and Exploratory
Data Analysis Expanded coverage of digital media,
including internet surveys and survey data collection
by tablet computers Greater focus on qualitative
research methods and their strengths and
weaknesses relative to quantitative methods
Updated study items, knowledge questions,
homework exercises, and problem assignments for
each chapter
Lists and describes the various types of general
business reference sources and sources having to
do with specific management functions and fields
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An adaptation of 'Social Research Methods' by Alan
Bryman, this volume provides a comprehensive
introduction to the area of business research
methods. It gives students an assessment of the
contexts within which different methods may be used
and how they should be implemented.
Foundations of research; Research design; Data
collection; Analysis and reporting.
Readers don't need to be a mathematician to
understand and maximize the power of quantitative
methods! Written for the future or current business
professional, QUANTITATIVE METHODS FOR
BUSINESS, 12E, International Edition by a
powerhouse, award-winning author team makes it
easy for readers to understand how to most
effectively use quantitative methods to make
intelligent successful decisions. The book's hallmark
problem-scenario approach guides readers through
the application of mathematical concepts and
techniques, while memorable examples illustrate
how and when to use the methods. Readers
discover everything needed for success in working
with quantitative methods, from a strong managerial
orientation to instant online access to Excel
worksheets for text examples; The Management
Scientist v6.0 and TreePlan; Crystal Ball; Premium
Solver for Excel, and LINGO.
This well-loved textbook covers all of the key
quantitative methods needed to solve everyday
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business problems. Presented in a highly accessible
and concise manner, Les Oakshott’s clear and
friendly writing style guides students from basic
statistics through to advanced topics, such as
hypothesis testing and time series, as well as
operational research techniques such as linear
programming and inventory management. Step-bystep instructions and accompanying activities will
help students to practice and gain confidence in
carrying out techniques. The book’s coverage is
fully grounded within the real world of business. Reallife case studies open every chapter and numerous
examples throughout demonstrate why quantitative
techniques are needed for a business to be
successful. An ideal textbook for undergraduate
students of business, management and finance, it is
also suitable for MBA students and postgraduates.
The study guide will provide the student with
significant supplementary study materials. Each
chapter contains key concepts, a review section,
sample problems with step-by-step solutions,
problems with answers and self-testing questions
with answers.
A well-balanced and accessible introduction to the
elementary quantitative methods and Microsoft®
Office Excel® applications used to guide business
decision making Featuring quantitative techniques
essential for modeling modern business situations,
Introduction to Quantitative Methods in Business:
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With Applications Using Microsoft® Office Excel®
provides guidance to assessing real-world data sets
using Excel. The book presents a balanced
approach to the mathematical tools and techniques
with applications used in the areas of business,
finance, economics, marketing, and operations. The
authors begin by establishing a solid foundation of
basic mathematics and statistics before moving on to
more advanced concepts. The first part of the book
starts by developing basic quantitative techniques
such as arithmetic operations, functions and graphs,
and elementary differentiations (rates of change),
and integration. After a review of these techniques,
the second part details both linear and nonlinear
models of business activity. Extensively classroomtested, Introduction to Quantitative Methods in
Business: With Applications Using Microsoft® Office
Excel® also includes: Numerous examples and
practice problems that emphasize real-world
business quantitative techniques and applications
Excel-based computer software routines that explore
calculations for an assortment of tasks, including
graphing, formula usage, solving equations, and
data analysis End-of-chapter sections detailing the
Excel applications and techniques used to address
data and solutions using large data sets A
companion website that includes chapter
summaries, Excel data sets, sample exams and
quizzes, lecture slides, and an Instructors’ Solutions
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Manual Introduction to Quantitative Methods in
Business: With Applications Using Microsoft® Office
Excel® is an excellent textbook for undergraduatelevel courses on quantitative methods in business,
economics, finance, marketing, operations, and
statistics. The book is also an ideal reference for
readers with little or no quantitative background who
require a better understanding of basic mathematical
and statistical concepts used in economics and
business. Bharat Kolluri, Ph.D., is Professor of
Economics in the Department of Economics,
Finance, and Insurance at the University of Hartford.
A member of the American Economics Association,
his research interests include econometrics,
business statistics, quantitative decision making,
applied macroeconomics, applied microeconomics,
and corporate finance. Michael J. Panik, Ph.D., is
Professor Emeritus in the Department of Economics,
Finance, and Insurance at the University of Hartford.
He has served as a consultant to the Connecticut
Department of Motor Vehicles as well as to a variety
of health care organizations. In addition, Dr. Panik is
the author of numerous books, including Growth
Curve Modeling: Theory and Applications and
Statistical Inference: A Short Course, both published
by Wiley. Rao N. Singamsetti, Ph.D., is Associate
Professor in the Department of Economics, Finance,
and Insurance at the University of Hartford. A
member of the American Economics Association, his
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research interests include the status of war on
poverty in the United States since the 1960s and
forecasting foreign exchange rates using
econometric methods.
Research Methods for Business and Social Science
Students aims to present a clear discussion of the
research methods employed in various disciplines
related to our daily life problems. The theoretical
basis of research methods is explained clearly and
succinctly. Collecting data is a key part of the book
and this includes both qualitative and quantitative
methods of data collection, along with the
advantages and disadvantages of each method. The
book also describes in clear terms how students can
analyse data, interpret results and link these to the
literature review and hence their own contribution. It
sets out a range of fundamental ideas in research
methods, such as deductivism and inductivism, and
explains why methodology is not the same as
method. In this second edition every chapter has
been re-written to be more readable and also to
include more examples. The authors have also
added a real student research proposal and a
multiple-choice test with answers for the readers to
test their own understanding of the ideas in the book.
The book has been designed to illustrate research
tools in a clear and accessible manner through
chapters on such topics as formulating research,
research design, data analysis and writing up the
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research results.
These proceedings represent the work of
researchers participating in the 17th European
Conference on Research Methodology for Business
and Management Studies (ECRM) which is being
hosted this year by Università Roma TRE, Rome,
Italy on 12-13 July 2018.
Taking a non-threatening, non-theoretical approach
to a subject students often find difficult, this book
avoids rigorous mathematics and concentrates on
applying quantitative ideas to the work situation.
Quantitative Methods for BusinessQuantitative
Methods for BusinessFinancial Times/Prentice Hall
RESEARCH—AN OVER VIEW DEFINING THE
RESEARCH PROBLEM REVIEW OF LITERATURE
FORMULATION AND TESTING OF HYPOTHESES
RESEARCH DESIGN SAMPLING TECHNIQUES
MEASUREMENT AND SCALING COLLECTION
AND PROCESSING OF DATA DATA ANALYSIS
(TESTS OF SIGNIFICANCE)APPLICATION OF
ANOVA AND CHI-SQUARE TESTS IN PROJECT
WORK INTERPRETATION AND REPORT
PREPARATION Appendix-I Appendix-II Glossary
Bibliography Index
Proceedings of the 11th European Conference on Research
Methods in Bolton, UK, on 28-29 June 2011
Business research methods will serve as a text book on
marketing research for students pursuing courses in
management and commerce. The main focus is on the Indian
context. Various analytical tools used in research methods
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are given along with exhaustive coverage and illustrations.
Assignments are included in various chapters to help in
acquiring in-depth subject knowledge and application
orientation. The book contains 7 sections divided into 23
chapters. Case studies are included which will help to
develop analytical skills. SPSS application has been
described wherever necessary. The book can be of great
help to MBA, PGDBM, MMS, BBA and Commerce students.
Business Research Methods is the complete introduction to
doing business research and is an ideal guide for students
embarking on a research project. Developed specifically with
business and management students in mind, this textbook
explores the nature and purpose of business research and
the issues it entails, while also providing students with
practical advice through "Tips and skills" boxes. In addition to
a broad range of relevant examples,the book features a
substantial discussion of ethics, and a strong emphasis on
the most frequent challenges faced by students, such as
choosing a research question, planning a project, and writing
it up.Fresh voices and perspectives run throughout this
edition. New author, Bill Harley, further internationalizes the
book's coverage, based on his expertise in the Australian
business and management context. Also hear from Amrit,
Jordan, Anna, Ed, and Alex - an additional five students
whose personalinsights and advice in the "student
experience" feature help you avoid common mistakes, and
follow their successful strategies when undertaking your own
research project.This edition has been extensively revised,
updated, and streamlined. Coverage of E-Research is now
woven throughout the entire book to reflect the centrality of
internet-based research methods. The book is accompanied
by a suite of online resources that include: For students:*
Multiple choice questions* Research Project guide *
Interviews with students * Data sets * Using Excel in data
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analysis (in Excel)* Web linksFor lecturers:* Test bank*
Discussion questions* PowerPoint slides * Lecturer's guide *
Case studies * Figures and plates from the text* VLE
cartridge
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