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For more than seven years, the incisive commentary
of Burton and O’Reilly has graced the pages of
SportsBusiness Journal, the industry’s leading trade
journal. Now, fifty of their most recent columns are
collected in one volume, providing thoughtful and
deeply knowledgeable insight into many of the
industry’s most contentious issues. Covering an era
in sports that has experienced rapid change, the
authors discuss such topics as gender equity,
corporate sponsor-ship, collegiate athletics, diversity,
and the future of sports. As two of the leading
scholars in the business of sports, Burton and
O’Reilly also draw upon years of experience to give
both students and industry professionals a dual
perspective on the role sports play in a healthy,
thriving society.
Globalization is increasing interconnectedness and
is offering immense opportunities for businesses
worldwide. Although it has been taking place for
hundreds of years, it has sped up enormously over
the last half-century, increasing international trade,
greater dependence on the global economy, and
freer movement of capital, goods, and services.
While globalization can create opportunities for
wealth in emerging economies, it still cannot
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completely close the gap between the world’s
poorest countries and the world’s richest. Many view
globalization as a threat to cultural diversity,
believing that it can drown out local economies,
traditions, and languages and make travel to certain
regions less desirable. Neoliberalism in the Tourism
and Hospitality Sector provides innovative insights
into the adoption of glocalization as a measure to
mitigate the threats posed by globalization within the
travel and tourism industries. It is designed for
policymakers, researchers, government officials, and
marketers considering glocalization as a means to
sustain the relevancy of local business and trade.
The first book to bring together environmental theory
and the responsible hospitality debate to define how
far the industry has gone and what is left to achieve.
Hospitality Business Development analyzes and
evaluates the different aspects of business growth
routes and development processes in the
international hospitality industry. It considers the
essential features of the strategic business context,
in which any hospitality organization operates, and: •
explores the essential requirements and challenges
of hospitality business development, and the
implications which these present for hospitality
operators. • explains how differentiation and
innovation can become key to organizational
success and provides you with the all of the skills
you need to implement your own business
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development • examines the shifting nature of
demand, evaluating consumers’ behaviour and
relating the principles of customer centricity to the
business development function • is packed with case
studies and industry related examples, which cover a
broad range of hospitality sectors including in-flight
catering, holiday homes, guest houses, licensed
retail, catering, international restaurants and hotels,
ensuring you have a thorough understanding of the
international hospitality business development .
Hospitality Business Development equips students
and aspiring hospitality managers with the necessary
knowledge, expertise and skills in business
development. This book is a must-read for any one
studying or working in the hospitality industry.
This fourteenth annual volume includes eight full papers and
three research notes. As for data collection, most articles
deploy either a quantitative or qualitative approach while two
present conceptual models.
With contributions from leading figures in the field The
International Hospitality Industry looks at both specific sectors
of the industry, such as restaurants, cruises, hotels and
contract foodservice. The book moves on to highlight the key
issues that will be encountered within every sector of the
industry - operations, IT, marketing and HR among others thereby providing the reader with an all-encompassing and
comparative overview of the field.
"Accessibly written and thoughtfully edited, making it
essential reading for those studying hospitality and embarking
on a career in the industry." - Peter Lugosi, Oxford School of
Hospitality Management "This text is a fascinating read... Roy
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Wood has spent 25 years teaching, researching and writing
on the hospitality industry - much of that learning is here in
this book." - Erwin Losekoot, Auckland University of
Technology "All different aspects of the hospitality industry
are elaborated on... All in all a wonderful course book for for
our students!" - Claudia Rothwangl, ITM College This book
covers the major concepts students are likely to encounter
throughout their study within the hospitality management,
giving a comprehensive and up-to-date overview as well as
providing engaging everyday examples from around the
world. A leading figure in the field, Roy Wood has
successfully gathered international contributors with direct
experience of hospitality management and the hospitality
industry as a whole, ensuring the academic, geographical
and practical integrity of the book. Key Concepts in Hospitality
Management is written for undergraduate students and those
studying short postgraduate or executive education courses
in hospitality management, events management, tourism
management and leisure management.
Now in its third successful edition, The Economics of Leisure
and Tourism has been fully revised and updated to cover all
the latest issues and changes, and more. Essentially a real
world text in applied economics, it explains the necessary
economic theories from first principles and applies them to a
range of leisure and tourism problems and issues at the
consumer, business, national and international level. Key
themes discussed are: * How is the provision of leisure and
tourism determined and could it be provided in a different
way? * What are the key opportunities and threats facing
leisure and tourism & environmental impacts? * How can
economics be used to manage leisure and tourism?
International in its outlook, this text uses examples from
Brazil, China, India and Japan, as well as Europe, North
America and Australia. With an accompanying website with
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links and Powerpoint resources for lecturers, this new edition
provides: * New chapters on regeneration, tourism as an
economic development strategy, globalisation and ppolitical
economy of tourism. * Introduction of dependency theory and
development economics theories * Liberal use of press
cuttings, journal articles and international case studies * User
friendly learning features such as: visual mapping of chapter
contents, chapter objectives, summaries of key points’ short
answer questions.
This textbook describes the relevance of economics to the
tourism and leisure industries, helping you to pass an
economics module as part of a tourism, recreation or sport
management degree. It applies economic theory to a range of
tourism industry issues at the consumer, business, national
and international level by using topical examples to give the
theory real-world context. The author explains the impact of
the global economic crisis and the importance of
understanding what has happened over the course of
previous economic business cycles to prepare for what may
happen in the future. Contrasting evidence is put forward to
provide a sense of the dynamics of world economies.
As one of the world’s largest industries, tourism carries with it
significant social, environmental, economic and political
impacts. Although tourism can provide significant economic
benefits for some destinations, the image of tourism as a
benign and environmentally friendly industry has often been
challenged. There is a clear and growing body of evidence
that suggests that the effects of tourism development are far
more complex than policy-makers usually suggest and that
the impacts of tourism occur not just at the destination but at
all stages of a tourist’s trip. Furthermore, tourism does not
exist in a vacuum. Broader social and environmental changes
also shape the form, growth and experience of tourism
development. This text provides a clear, accessible and up-toPage 5/12
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date synthesis of tourism’s role in our contemporary world,
both as an agent of change, and as a response to it. Tourismrelated change is approached from a framework that
illustrates the changing environments in which they occur,
including the spatial scale of such impacts and the effects of
these impacts over time. This framework is then applied to
the economic, socio-cultural and physical dimensions of
tourism. After examining the different forms of tourism-related
impacts, the book then discusses the role of planning as part
of an integrated approach to the mitigation of undesirable
impacts and the maximization of the desirable benefits of
tourism development. Case studies and illustrations from a
variety of locations from around the world are used
throughout the book to exemplify key themes and issues;
additionally figures and tables serve to elucidate statistical
data. Understanding and Managing Tourism Impacts
illustrates that when well managed tourism can make a
positive contribution to destinations. The books use of issues
of scale, time and form to illustrate the effects of tourism
provide an accessible and significant reminder that tourism’s
impacts vary over time and space, affects both the visitor and
the host community, and can be unpredictable in its
consequences. Chapter objectives, recommended readings,
and links to web-based material help students, practitioners
and researchers to grasp the broader implications of tourism
development in today's world. With tourism increasingly being
implicated as a factor in climate and environmental change,
and with the benefits and costs of tourism as a form of
economic development being examined more closely than
ever, this book provides a timely contribution to help clarify
the potentials and pitfalls of contemporary tourism.
Introduction to Sport Marketing is an accessible and engaging
introduction to key concepts and best practice in sport
marketing. Aimed at students with little or no prior knowledge
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of marketing, the book outlines a step-by-step framework for
effective sport marketing, from conducting market analysis
and developing a strategy, through to detailed planning and
implementation. The book has a wider scope than other sport
marketing textbooks, recognising that students are just as
likely to have to employ their marketing skills in community
sport or the not-for-profit sector as in professional sport, and
therefore represents the most realistic and useful sport
marketing text currently available. Now in a fully revised and
updated second edition, the book has expanded coverage of
digital and social media, product innovation, services and
relationship marketing, and key contemporary issues such as
social responsibility and sustainability. It features a much
wider range of international cases and examples, covering
North America, Europe, and the vibrant and rapidly
developing sport markets in Asia-Pacific, the Middle East and
Latin America. Every chapter includes a range of useful
features to help the reader to engage with fundamental
principles and applied practice, such as problem-solving
exercises and review questions. Introduction to Sport
Marketing is an essential textbook for any degree-level sport
marketing course.
Now in its 40th year, Emerging Trends in Real Estate is one
of the most highly regarded and widely read forecast reports
in the real estate industry. This updated edition provides an
outlook on real estate investment and development trends,
real estate finance and capital markets, trends by property
sector and metropolitan area, and other real estate issues
around the globe. Comprehensive and invaluable, the book is
based on interviews with leading industry experts and also
covers what's happening in multifamily, retail, office,
industrial, and hotel development.
In conversations with people all over the world, from
government officials and business leaders to taxi drivers and
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schoolteachers, Blair Sheppard, global leader for strategy
and leadership at PricewaterhouseCoopers, discovered they
all had surprisingly similar concerns. In this prescient and
pragmatic book, he and his team sum up these concerns in
what they call the ADAPT framework: Asymmetry of wealth;
Disruption wrought by the unexpected and often problematic
consequences of technology; Age disparities—stresses
caused by very young or very old populations in developed
and emerging countries; Populism as a symptom of the
breakdown in global and national consensus; and loss of
Trust in the institutions that underpin and stabilize society.
These concerns are in turn precipitating four crises: a crisis of
prosperity, a crisis of technology, a crisis of institutional
legitimacy, and a crisis of leadership. Sheppard and his team
analyze the complex roots of these crises—but they also offer
solutions, albeit often seemingly counterintuitive ones. For
example, in an era of globalization, we need to place a much
greater emphasis on developing self-sustaining local
economies. And as technology permeates our lives, we need
computer scientists and engineers conversant with sociology
and psychology and poets who can code. The authors argue
persuasively that we have only a decade to make headway
on these problems. But if we tackle them now, thoughtfully,
imaginatively, creatively, and energetically, in ten years we
could be looking at a dawn instead of darkness.
Over the last twenty years or so there has been a sharp
increase in interest from national sports federations and
governments in the development of effective elite sport
systems, particularly focused on achieving success in the
summer and winter Olympic Games. Many countries now
have publicly funded elite sports strategies which provide
specialist facilities and support staff and often provide direct
financial support for athletes. These developments have
stimulated academic interest in describing the elite sport
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systems, analysing the processes by which policy is
established and evaluating the impact of these policies on
elite athlete success. Far less attention has been placed on
the operation of the elite sports systems and on how the
system interfaces with the athlete. The aim of this book is to
refocus attention on the management and operation of
systems designed to deliver elite success. The book draws on
the theoretical literature in implementation, organisation
theory, leadership and complexity. This provides an initial
context for analysis and a stimulus for theory development
around key questions such as: How do coaches manage their
relationship with athletes? How does talent identification
operate in practice? Do coaches fulfil the role of gatekeeper
between the athlete and other elements of the sports system
e.g. sports science support? How do managers, support staff
and athletes interpret the expectations placed on them? The
first part of the book focuses on aspects of the effectiveness
of elite sports systems and the second explores aspects of
systems operation focused on the interface between the
athlete and the sport development system, and cross-cutting
themes within the book include the management of talent
identification and coach development. This is illuminating
reading for any student, researcher or practitioner working in
sport development, sport management or sports coaching.
Now in a fully revised and updated 5th edition, Sports
Marketing: A Strategic Perspective is the most authoritative,
comprehensive and engaging introduction to sports marketing
currently available. It is the only introductory textbook to
adopt a strategic approach, explaining clearly how every
element of the marketing process should be designed and
managed, from goal-setting and planning to implementation
and control. Covering all the key topics in the sports
marketing curriculum, including consumer behavior, market
research, promotions, products, pricing, sponsorship,
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business ethics, technology and e-marketing, the book
introduces core theory and concepts, explains best practice,
and surveys the rapidly-changing, international sports
business environment. Every chapter contains extensive realworld case studies and biographies of key industry figures
and challenging review exercises which encourage the reader
to reflect critically on their own knowledge and professional
practice. The book’s companion website offers additional
resources for instructors and students, including an
instructors' guide, test bank, presentation slides and useful
weblinks. Sports Marketing: A Strategic Perspective is an
essential foundation for any sports marketing or sports
business course, and an invaluable reference for any sports
marketing practitioner looking to improve their professional
practice.
The fifth edition of what was formerly know as The ESOMAR
Handbook of Market and Opinion Research has been
completely revised to reflect the latest approaches in the
rapidly changing world of professional market research. The
new Handbook stands out from earlier editions by explaining
the latest research techniques and methodologies within a
contemporary business context. Yet it remains an invaluable
and practical day to day reference work for the modern
market researcher. Truly international in outlook and
approach, the Handbook combines contributions from over 40
research thought leaders and specialists from across the
world including the UK, US, Europe, Australia and S.E.Asia.
"The editors and authors make an overdue contribution to
bridging the Theory-Practice divide. Their client perspective
will delight, inform and inspire market research specialists
and users alike." —Prof. Seán Meehan (Switzerland), Martin
Hilti Professor of Marketing and Change Management, IMD –
International Institute for Management Development
Cyberforensics is a fairly new word in the technology our
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industry, but one that n- ertheless has immediately
recognizable meaning. Although the word forensics may have
its origins in formal debates using evidence, it is now most
closely associated with investigation into evidence of crime.
As the word cyber has become synonymous with the use of
electronic technology, the word cyberforensics bears no
mystery. It immediately conveys a serious and concentrated
endeavor to identify the evidence of crimes or other attacks
committed in cyberspace. Nevertheless, the full implications
of the word are less well understood. Cyberforensic activities
remain a mystery to most people, even those fully immersed
in the design and operation of cyber te- nology. This book
sheds light on those activities in a way that is comprehensible
not only to technology professionals but also to the
technology hobbyist and those simply curious about the ?eld.
When I started contributing to the ?eld of cybersecurity, it was
an obscure ?eld, rarely mentioned in the mainstream media.
According to the FBI, by 2009 organized crime syndicates
were making more money via cybercrime than in drug traf?ing. In spite of the rise in cybercrime and the advance of
sophisticated threat actors online, the cyber security
profession continues to lag behind in its ability to inves- gate
cybercrime and understand the root causes of cyber attacks.
In the late 1990s I worked to respond to sophisticated attacks
as part of the U. S.
The spa industry is currently the fastest growing segment of
the hospitality and leisure industry with revenues exceeding
those from amusement parks, box office receipts, vacation
ownership gross sales and ski resort ticket sales.
Understanding the Global Spa Industry is the first book to
examine management practices in this industry and offers a
groundbreaking and comprehensive approach to global spa
management, covering everything from the beginnings of the
industry through to contemporary management and social
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and ethical issues. With contributions from internationally
renowned business leaders, practitioners and academics, this
unique book is packed with case studies, examples and
advice for all those working in, and studying, the international
spa industry. Understanding the Global Spa Industry brings
an analytic lens to the spa movement, examining past,
current and future trends and the potential for shaping
wellness and health services in the 21st century.
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